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CASE STUDY
G.UJ. Hess Law Branding & Web

Balancing Empathy, Expertise, & Approachability
for a Family-Focused Legal Practice

G.W. Hess Law is a legal practice built on a foundation of fairness, empathy, and a deep
commitment to serving families. As Bill Hess turned his focus to family law, he needed a brand
identity and website that would reflect his unique approach: ethical, approachable, and deeply
knowledgeable.

THE CHALLENGE WAS TWOFOLD:

® Balance Professionalism with Approachability: The brand needed to communicate trust and
expertise without feeling cold or intimidating.

® Create a User-Centric Website: The site had to serve as a welcoming resource for families
navigating emotionally charged situations, offering clarity and ease of use.



CHALLENGES
& IDEAS

Bill's values drove the project: fairness, a commitment to
helping families, and an encyclopedic knowledge of U.S.
legal precedent. These qualities informed every design
decision, shaping a brand that would set him apartin a
competitive and often impersonal field.

We began by designing a logo that balanced
modern simplicity with classic law symbolic
imagery, reflecting both professionalism and
expertise. For the website, we focused on
creating an intuitive, mobile-friendly layout
that prioritized accessibility and clarity.

The challenge was to distill complex legal

concepts into content that felt approachable,
while ensuring that the design projected the
authority necessary for a trusted family lawyer.
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THE BREAKTHROUGH

The breakthrough came when we refined the logo to feature clean
typography and classic imagery, evoking a balance of strength and
competency. The website extended this theme, with a layout that
guided users through key sections effortlessly while also conveying
the firm’s core principles of empathy with carefully selected images
s ais0 3 PEISON throughout the website:

i detall & ® “Our Process” page demystifies legal processes for families
unfamiliar with the legal system.

® Clear call-to-action buttons, featured on every page,
help potential clients take the next step, whether booking a
consultation or accessing resources.

® A modern but approachable aesthetic reflects Bill’s
personality — ethical, empathetic, and deeply knowledgeable.

The result was a seamless integration of brand and function,
~ Creating a digital presence that served both practical needs and
emotional reassurance.



RESPONSIVE PESIGN
MEETS CLIENTS
WHERE THEY ARE
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IMPLEMENTATION
& REFINEMENT

The website underwent multiple rounds of testing to ensure usability across all devices, particularly
mobile. Key adjustments included:

® Extensive interviews with Bill Hess, the principal attorney, to capture the essence of his
expertise and vision. Through deep listening and iterative feedback sessions, we authored the
content and streamlined the creation and publishing processes, enabling him to review, revise, and
expand website content quickly and effectively.

® Enhancing readability with an illustrative, accessible font, and intuitive layout.
® Simplifying navigation to ensure users could access critical information in three clicks or fewer.

® Optimizing for performance, ensuring fast loading times even on slower connections.
We worked closely with Bill Hess to ensure every aspect of the branding and website reflected his core
values, refining the design to meet both his vision and clients’ needs.



THE OUTCOME

The G.W. Hess Law branding and website now serve as the perfect representation of Bill's
practice: professional yet approachable, ethical yet warm. The project’s success lies in
its ability to communicate complex legal expertise through a lens of empathy and fairness.

Brand Recognition: The clean, modern logo establishes Bill's credibility while setting him
apart in the family law space.

Enhanced Accessibility: The mobile-friendly website ensures all users—regardless of
device—can access resources and connect with the firm.

Client Trust: Feedback from clients has highlighted the welcoming, informative nature of
the site, reinforcing Bill's reputation as a trusted advocate.

Through thoughtful design and a deep understanding of Bill's mission, we created a brand and
digital presence that resonate with families seeking guidance and support.

WANT TO S€e€ HOW EMPATHY-DRIVEN DESIGN CAN
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